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Abstract:  

As we continue to add new data into the lives of patients, practitioners, and administrators, how will we reap 
the promise of new technology without adding more burden to the system? Design thinking can bring new 
approaches to seemingly intractable problems which seem so large and complex that we often lose sight of 
the fact that data is meant to be understood by humans. By practicing design thinking, it’s possible to gradu-
ally improve the overall user experience of data one step at a time.  
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